Revised Syllabun for MUA (Pull Tinie) Semestecsly
“ENTREPRENEURSHIF DEVELOPMENT & MANAGEMENT™

| COUMRED N Cran Max Marks ‘%0

| Min. Pan Marks 32
| POURST ORIECTIVE ¢

iihmdh:ﬂubannw the srushents 10 the growth of entreprencur ship and eaterprise managgement in
lhﬂ“n‘_ wl‘ﬂmmm

TURST CUONTENTS:

i

Emtreperneaisbip - Concepl / Meaning, Newd, Competencieciualines of en Entrepreaedr, Kol of

Frtovpreneurdiip in £ onomic Developrmar, Lihics and Social respansibility of Entrepreneurs

UNITY  Mea Denstation: Sources of v Yo, Muthods of generating ideas, pwoduct planning and development
mﬂmm-&muﬁmﬂhﬂmm Wrmngtlutmmﬁwluum.

iy eens plavan, Warboan forma of Business Ouganizations

CINITY Mamagerial Aspects of Sinall Business Dasic Priociphes of Management (Definition, fumetion),
: .

NITd F-uh.nithmudnmmmhmu{qitulmﬂkqm financial cantrola
Mubetiag 5nd sales coumienty listerned adveriuing Feamres and ot o of fnist ventures

a1 Marks Tntomal 20), External §00 =100 Marks

TTERN FOR EXTERNAL EVALUATION
4 outof § dxh =32 Marks
3 outof§ Inl6 = 4¥ Marks
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¥y
i Kevized Syllabus for A {Full Time) Semester

_' e ‘ﬁLith Effoge F?éﬂg@_s_c@iuu 2018-24 s

“BUSINESS LEGISLA TION™

Caurse Mo, C:P: 407 Max Markes 80
Min, Pass hdarks - 32

COURSK OBJECT ¥E:

Ihe course jg dosigned to s e “tudinis in Understanding hasic s alfecting 1= aperaticng of

busizess elilerprises,

COU RS CONTENTS:

LINIT 12 Indinn Comrpe ALI-18T2 Lawsy related to conteact with spegial teference forjpg Pe:rlorrnﬂ.rlci:,
Breach und Rernedies.

LT 2 Companies 4ep20135: Al overview of Laws refeted to Promogiog and Incorponmiinng of dilferen:
types of companios, m ereers & acgiisitians in view of the multinagional COIMpai s UpErating in
Trilia,

LINTT 5: Laws islated 1o Loiipelition Aet, 2002, Lan of iiteflocing Progociy Richt &ep

LINTT 4. Hasie piovisione b Pollutiog control-i955 and Environmeant Protection Ae-19g B, Laws refyded I

Infiarmiition Technology Act, 2060

LIMIT 5= Laws related 1o Induestrial Disputes Ace 047 i Consamer Protection & ci-1 B8g:
Melain Frovisions, Consuner Dizputes Redresag) Agencies and R ights of consy iness

SCHEME OF EXAMINATION:
Total Mivks; tInteraal 20, Externa) &) — 100 Marks

PATTERN FOR EXTERNAL EVALUATION:

Sex A: [Short Answars) 4 ot of § Hx8 =32 Marky
EecB:fE:w'l}chmﬂum} 3 outof § 310 = a8 Marks
SUGGESTED READINGS:

1 Vus]m:_y, K Company Law, Sahitya Bhavan Publication, Agra

2. Geel VK, Blsiness Law for Mansgers Willey, New Dok

I ND Kapaor, Mercantile Tow 5. Chand Publicgtion Mew Dulhi

o Chawle, B, € and Sherma M, Mevennifs Law, Kalyani Publishers,, Mew Dizihi,

3. ERr E:Lrhhmdmui_Businass Lawe fipr MBnugctnml. Himalyn Pub!ishing Hrirse, Mew Dalhi,
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BARKATULLAH UNIVERSITY BHOPAL
Svilalus for MIBA (Tull Time) Se:-nggnnﬂl & TV {Snedinlisation) 5

Human Resource Manngement

Human Besouree Planning and Development

Miin, Pass Marks 332

OBIECTIVES '

The objective of this paper is to develop a soneepinal a1 well as & practicdl und erstonding

af Human Resqunce Planning, Deployment and Development in orgenizetians,

COURSE CONTENTS
UNIT-1 Moers  Level Manpower Plamning amd  Lohour Marked Analysiss

Orpanisational Human Resoures Planning; Swek Taking,

UNIT-11 Wik Force Flaw Mopping: Ase ;md Grmie Dianitmlion Meppisg: Models
ard Techuiques of Manpower Demadd and Supply Ferecasting,

UNIT-IH Behaviatiral Fretors in imah Resource Planning - Wastaes Aml].nsis;:
Rofontion; Redeployment and Exit Stratepies: Career Managemeni and
Career Planning.

UNIT-IV  Performanee Planning; Potentials Appraisal and Career Development; HRT
Climadie; Clultire; QWL and Manspement of Chenge,

UNIT-V TQM and TIRD Strategies; HRD in Strategic Crgenizations, Homaen
Resoures information Sysiem; Humen Resource Valugtion and Accoiiti .

SCHEME OF EXAMINATION:

Total Marks: (Internal 20, Exevival 805 = 100 merks

PATTERN FOR EXNTTRNAL EYALUATION:
See A1 (Shott Answers) 4 ot of 8 4x8 =32 Marks =
Siee Be (Essyhyph & Cuse) T 8ikof 3 3116748 Marks
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BARKATULL Ay UNIVERSITY BEgpAL
-__.___—_-'———___-_-_
Sallabus for MRBA (Full Tiime) Semester 131 & 1y [Sgeginjisnling}
Human Resuopee Management

- Compensation ny anigement

COURSE Mo, F5i1.4 M. dnets {Eur, Examxg

fin, Page Marks 33
EXNIT] Compesnsatio, Definition, Compensalion

E¥stem  desipn i3sues, EUTEEnsa) fon phi.'us-c-ph.i'ts,- EOmpEnaatjog
f‘ipprm‘.l:ht!;,
LNIT-IT » Compensarion Classifieat o Types, Ineentivey fiinge kenafis, Strategie
ﬁi} COIpEnsatian Planning, derennining Fmprsation The
Development o base pay -syslhn'[be Wiage oy
HIHT )

Wage - miv.
~ PAY grades salary

UNIT-111- Theories of WIEZES- Woge Strntire Wege fisa o Wiage Pa¥ment-salary

atfministadin. Esodnsiia CompEnsariag. licentiye Elan-team

Lompensetian, Hﬁjh'ﬂh;uing igEntivg plan- prafi; Staring plan ES0P s,

UNIT-1y Sales Compansatipg p]aq-P:rFurmanﬂe Bagad
issues on COmponsation,

pay systems lagal gng taxation

UNTT-Y . Wage Brgrd. Fay Einmistion, Emp]ﬁ}'E&BEJJEﬂIE. anf:hi:nﬂrk_[ng Benefit
stheme, Secuity beastig, Cesigning benef PRckages, Itematignay
COinpEREtan mﬂn}jﬁﬁﬁnt !

L]
SCHEME OF BX AMINATION:

L |

Totul Marks - {Interaaf 70, External 80y = {0y marks
PATTERN FaR EXTERNAL Eyvy LUATIGON:

feo. A {Shun Answgrs) Youtoft  uxy gy ek,
Sei, A1 {Es.i,ay'r}rpe-& €288} 3 gyrars 3zl =4z Mark

bak | i"::; EML*

E{&ge'sﬁ af 6y
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COUNRSE MO, FSF-3

Olbijeciiva

ITY BHOPAT,

RS

Svitibus for MBS (Full Time temester-1 & 1v (g ecialisation)

Financial Ma nagement
Miansgement of Findnein! Sepviees

fela, Maris {Ext. Bxam) g0
Min. Pags Marks ;32

Tie main whjective of this eotrseds tr help studers To et the varoyy finantinl services
and their yols i the overill financial sysien;

Cotrse Contents

UNIT-1 Financial Svsréim aud Markets: Coneeps, Natire agd Scope of Financia)
Services! Regulotoiy Frameword for Financial Sarvises

UMIT.1T Mamzement of Rigk in Finaneiul derviges; Hiacy Exchange Operations;
Mures! Funds: Mecehan Banking Services,

UNIT-111 Managing of fssue shases ind bonds-Mabilising of Fixed Deposits-niep.
Corpornts Logns )

UNITV Other, Financial sepyices. Leasing and I5pe Purchase: Dieky Seeuritization,

- Housing Finanee, Credit Rating, Gredis Cards,
UNITV  Haeking ang Tasurance; Venture Gapita, Factoring for Failing znd il
! Discountit, tnsurange, :
Schemg of Exsming fign.

Teital Morks: {Internal 20, Exteinal 80} = 100 mincke

Pattern For By ternpl Evaluatipn:
et A; (Shint Answers) 2 gy OF 8 4x¥ 32 Magkg
ke B: (Rssay 1pe & Caxe) 3 out of' 5 Tl =40 Marks

Page 61 of 6§




COUREE Nk FEF-4

UNIT-I -

UNTTaL:

UNIT-I11:

UNIT-1V:

'[Hﬁ'lf W

2

BARKATULLAH UNIVERSITY BHOPAT,

wilabus for MIRA (Full Time) Semester-IT & IV (Specialisation)

Finaneial Management

Strat;:giu Corporale Finance,
tlin. Piss Marks 132

Corposate sirategies and its [mpact on corporale finance, The basic
functivng of corporate finanee; tole of finance in the process of comporate

srrategy bailding,

Nature of interzorion t_:c:f»-.-.&_f‘man:.ial stotegy and the overs!] strotegies off
e fine; Economic value additon, factors affegting company's fipancial
srategy, shareholdess' wealth masimization.

Corpomte Tax Placning- Concept, Types of Corporate Tax (only Hasies),
bdirect Tax Straewre- Conespt, GST- meanicg and concept

lhg!n lssne, Bonus issus, Teem Irsstums:nts Commergial I‘aptrs, Public
B@ﬂmts, Inter-carporste lnvéstments and Innovarive Finangial I*mduaw,

Joit ventires - Plarning steatepis ﬂJ.tiﬂiw_*s. bemﬁs ang, d;sadvautagc.s o.t‘

Joiat ventuzing, a:qu:tjr Yariations, Steps ta ‘r‘hrmmg a joint vmrum,
Cﬂmcttrsncsnfammgm illiance, A

SCIEME OF EXARITNATION:

Total Marks : (Interret 20, Externe] 80) = 100 masks

PATTERN FOR EXT SRNAL BEVALUATION:

Ser. A: (Short Answee & outaf i ; 4 % 8
Sto. Bl (Eweay type Bogae) ¥ outof 5 tl - Inle =48 Markﬁ iy

= 32 airksa,

o

M. Marks (Exe. Exani):5¢
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BARKATULLAH UNIVERSITY, BHOPAL

Revised Syllabus for MBA (Full Time} Semester-1v
With Effect from Session 2019-20
MARKETING MANAGEMENT

“SALES AND DISTRIBUTION MANAGEMENT®

ourse Mo, F3M-3 Mlax Muarks -

Ml Pass ddarks - 32
COURSE OBIECTIVE:

The objeotives of this course e to sxpinge the studonis (o varicos aspects of aales and dissdbution m ANAREMADL a5 &
inbsgral pert of markeling managzment, and pravide abilities in sales and distirbution system,

COURSE CONTENTS:

UNIT §: Natusz and Eeope of Sajes Menagement; Praspecting for custamers; Modes of sales Presentation,
Reomuiting and selecting Sales Personnel, sules mestings
LNTT 2 Developing Sales Training Program
Plans; sales evafuntion pProgrammes,
Objestive and Types: of Quotss, Quota sefting procedure, |
Channels; Strusturs, Fanctions smnd Feiulionskips of channels o
Dfinition & scope of logistis, Components of logistics. Tny
and seope of Supply chain MEANAgEmEnt

ANIT A Information Systen on Channe| Munagement:

International Marketing Channels,

mes, Motivating Sales Persamnel: Designing, Compensation
TIMIT 3 lesipning Sales Terrifuries, Marlgeris s
f Distribution; Clhanne| Dynamies,

EnEOy macagement deiisions, Concept

TNIT 4:

Assessing Parformance of Marketing Channels,

WHEME O EXAMINATION:
“otal Marks: (Tnternal 20, Exter il E0) = 100 Marks

'ATTERN FOR EXTERNAL EVALUATION:

e Az (Short Answers) 4 vur of § xl =332 Marks
ec B: (Essay Type and Cases) 3 out of 5 316 =48 Marks
UGGESTED READINGS:

Tanner, T; Honeyeuts: Erffincyer Rohert C.; Sales mansgement: Fearson Bducatiag,

Anderson, 1. Professional Sales Management. Englewood CHEF, New Jerssy, Prentice Hall Tne,
Anderson, R, Professional Personal, Englewaod CHfE, Selling. Mew lersey, Prentice Hall Ine,
Buskirk, & H and Stanton, W T, Management of Sales Force. Homewoad WMenois, Richard D Trwia,
Dalrymple, D 1. Sales Management: Concepts md cases, New York, Tohn Wiley,

Tohnson, & M., Sales Management: Concepts Practices and cases, New York, MeGraw Hill,
Stanton, William 7, Management of Sales Forgs, Chicaga, Irwin Pearson Eduestion.

Still, R R & Cundiff;, Sales Manngement, Englewoad Chff, Mew Jerscy, Preutice Hel] ne.
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BARKATULLAH UNIVERSITY BHO PAL

Svilabug for MBA (Ful Tim &) Semester- 111 & TV (Snedinlisation)

Marketing Management

Servies Ma rketing

COURSE ND. FShi- Mo, Murks (Ext, Exar):80

UNITI:

UNTT-11 :

UMITII :

UNITV ;

-HMT-‘F

befin. Pass Marka 32
Emergence  of  service  economy, Services charactéditios, Fervice

Classifientinng, service marketlng trigngle, Service mavketing mix.

Congmner sehaviour in services: Cislomer expeciations, Zone of tolerance,
Service engousters, Maoment of Frutly, Strategies for influencing custiomer
«petception.

Produet-Sevvice Continwum, Service Life Cyale, Placs - Distrilustion
Steatenies & Challenges, Rale of Tntemst in distiibution, Promat ion,
Promezion oljective for Services, Tauls of promotion. Pricing, Tectors
imvolved in pricing & service produgs, r'es'&ﬂping demand ;Jsj*ng afftcEive

. pricing

Piople- role of service empitvees, Service profit chain, Physical evidener,
Watore & Tmprrtance, Service escgpes, Prooass: Sprvice process & systesm,
Customer role in services,

Chittémer Satisfaction: Wonitoring dMeasuring custormer satisfactiors,
‘Setvico Guaraniee - Efm;piﬂnl Managemeni, ﬁ'ﬁt&mm concept u?.quaiiqr
in Services, Service Qualily Medels, Ciistormer satisfaction,

SCHEME OF EXAMINATION:

Total Marks: (internut 20, Exteinal 03 = | 00 mais

PATTERN FOR EXTERNAL EVALUATION: |

Sec, A (Shedt dusivers) | dbacofd  4x8 =32 Make,
§ee, B: {Bssay pe dcese) Joutofs  Ix 16 =48 Murk
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BARKATULLAY UNIVERSITY BHOPAL

é;;[%ﬁ.h‘u! for MIEA {Full Time) Semesm-ljl &1V [Sug.fhh-mﬂgn! .

25 Banking and Figs neial Services Ma nagement
gL

BEREE Tinaneial Tnstitutions and Markets
{r}tﬁRER NO, PR3 Maw, Marks (Ext, Exam):30
i E Min. Pass Marky 132

UNIT-X: Overview of (ndian Financial System® Finuneial Maket, Finsncial Sector
fefirms, Feserve Bank ol India, SERE, Iresurance Companies, KBFC's,
Iadian Munsal Finds

€ LINTT-11 - Maney Markets, Bond Murkeis, Foreipp exchange market, Pension funds &

UNIT-U1 - [neerest vates & Joy drieaninents, fepn struchise, intercst rajes snd SECULILY
valuntion, theories of the level and stroeyyge af i terout lates, Intoeest rascy

irr Tndin .

UMty ; Risk management in Fimngzja! Institutions, Types of risk in FI, Munaging
Tiske with Balince shesr, dt:iva[:'vc-_semm‘ti:s. lthein aaie;_ inid seenriliza oy

UNIT-V:  Internations) Financing, Glabal capital mérkets, the Borocurrency market,

anelysls of intemiationa) Tinancing instruments |ije syndicated Eumg eredit,
Tssugince of eurg bonds, Eurmmtj:s,EL&&tquﬂi:E.

SCIEME OF EXAMINAT] DN:
Total Marks : {Intecnn) 20, Extérnal 80) = |po mirks

PATTERN FOR EKTERNAL.E?ALUATH]N :

Sec. A: {Shan Answers) 4outefs 458 =32 Macks.
See. B: (Pasay type & cas2) 3 oot gf 5 - 3x16 =48 Made ’
S S
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Svyitabus foy MBA (Ff) 70 g

Banking gnq Finanejy) Services vy nageinent
Financiaf 1. Manager gy
COURSE No). gy Mits. Marks (£4p Examy:50
Min. Phge Marks 32

Ohjective :
1 -

The objective o 1l Couize fg 1o EADese the studens With hasia ide.n.r&md:rsfundi_ug ofthe

fubjent ares

UNIT-1; l'.-htlurl'ucl;iuu.-M:aning, How  rigp iz Mazapeg Limitaiong of Wiy
f'.fa;:ﬂgcmem‘ Tl stk—Sr_-umea,- T}-pex. Couy gf R’isk&, Corporage Fisle
mﬂzlhgmﬁ'ﬂr-ﬂpmbﬁthﬂﬁ Procegs, Tl:t:'hniql;u:a.

UNTT-xe

In:mducrfm W Dervgs TN Emfhaugeg, feitiures,
Parwi;'atmu, T¥pez of Fun
UNIed1. Meghimg » Iraiding Slrategios, BIacR-Ech‘ﬁIes Mu:rer,

UNIT- Iy Financia) Svmps-{:nr:nnpt. Intéreny Rate Swwapy, Erpﬁnn: ﬂ'ﬁf‘!‘ S“Pﬂps
Comuadity ang Cusrency Fwaps, Priging urg WAL (Thigia l:funm:pu. !
W |
UNIT.y Forgigy uchmm;M Derivatiies. Fasig Concen
SCHEME 6§ E}_r.i.mmarmﬂa

— e Wik

Totz} Marks 1 {Titossur 20, Exrerrigy 8= 100 margg

e

PATIERN Fom EXTERNA], EWLLUA"I‘,EDN:

e, AriShan Angwes) Youtofg

L = g3 Marks_
See B [ Esnay vpe g 5 ot g5

Ixlg =88 Mark . ’
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COURSE NO. FER-3

" UMNIT-I :

LENTT-IT:

UNIT- 171;

UNIT-1V:

UNET-Y

BARKATULLAH UNIVERSITY EFTDPAL
Svllabus for MBA (Full Time Semester-I17T & 1V {Sp-::gmhﬁg tini}
' Retail Management ’
M:inu;ifn:enl nf Retall Cperatians

Meat. Marks (Ext, Bxarmf0
Min. Pags Marks 132

Retail strategies, Retsil merketing strategy, Fimmnee and location strategics

for vetaiting,

Markel rosearch for rerail manngement, Tioding arer apalysis, Ressamh
bafure end after setting up a recail storn.

Metail stores operations, Mall management, sciting obisttives for retailers,
perlormancs, Mansgement of retag] brand,

detell  management informatian systery, Tnformatlen gathering  and
provesing, AnsHeation of T.T, 1o rotail HEIEEL LT

Fiuencial sspects of relail, Retail sudit znd measwies of pérformance
evalubtion

SCHEME OF EXAMINATION:

Totel Masks : (Internal 20, Bvtersial 80) = 100 marks

PATTERN FOR EXTERNAL EVALUATION:

e Az (Shon Ansiers) A4 butof B 458 =32 Marks
Be B {Bssay type & case) Ioutofs I 016 =48 Mark
SUGGESTED READINGS:

* Remil managensent, a Strtegic Approach by Berman Baity, Bvens Joel B,
Pearson Education,

*  Retail management by Michae] Levy, Tara McGraw Rills;

*  Retail munagemont by Chetan Bajsj, RajnishTuli&NidhiShrivastay.

* Retoiling Ly Robert Lusch, Patrick Dunne, South Western Publisling o~ ~

2 N

-\

Page 54 of 68 m\
/ i




=r 4biga,

Svilstug for wpa (2l Time) Songaseap. 1y &I},{{ﬁgnﬁglm L}

Retail Management

Retail Mer::?m-nﬂiaiug and Supply Chajn Manusgement
COURSE NO, Fgjpq

Maz. Mlarke (B Evam):50
Miin, Pass Masks 32

UmNrr.g. Retail Mcmhandishg: Concepr & Stope, Rule Had I{Es}jnnsibiﬁrig-& af

Merchandisers Merehandige M, ASsodment }:Tan'qgémmt, M::rchahdisq

Displays: apa Space Manggement, Concept ang Im;lc_lmw-:c, Space

) MEnagf.ijn[t Flonogram, WVisug) Mt:mhandisfag: Mearing, Dhj:et’hr:i;
% Praduer Positianing ang Wigns| Mer:ha.ndisrng.

UNIT-11: Merchandige Plaming. Concept 3y Applications, Elemeny  of
Merohandisa Plunning, Role of Merchandiees in Blunninp, Cotegugy
Minagement gag Merchandige Budzeting Merelundizs F‘mt‘-:es.:i.rg ard

Budguting Merchsngios Soueing: Stock Manggemen: and Djalﬁbuﬁtm,

Internatingg) Sourcing, .

UNIT- 111 Merchandise Replenishmen. Rerail chlenisfm_-_“_n; Impartznee, Dirept
Stere Delivery (D5D), Mangging ‘Retay Home Delivery, Measires s
Retdil Chistribuitign and R:plmﬁhm}énr, Role of IT in Hetsj| Distribiting
% an Rrp_lﬁn;'ﬁhmtn[. '
UNIT-IV,; Tntroduction 1g reiall supply eliti, Retadl suppiy chain vy I'J:ELanufrjgrurinE

supply dhain, logisties, Strategic, tactias and. eperationg) view Supply
thain_sL-nregias,

UNIT-V; Cateory Specine Supply Chain Tssties: Suppiy Chain, In Food and Groctry,

SCHEME Op EAEAMIHATI&'N:

Toal Marks "f{lgﬁ{'m! E{ﬁ, ?xtenﬁ-iﬂ_j = 100 marks |

L 7w ;
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