BARKATULLAH UNIVERSITY, BHOPAL

Syllabus fior MBA (Full Time) Ssmester-IIT
With Effect from Session 2019-20

"DECTSION SUPPORT SYSTEMS AND
MANAGEMENT INFORMATION SYSTEM™

JOURSE MO, CP-302 M. Marks = B0

Min, Pass Marks - 12

JBJECTIVE. :

Mg objective of fhe courses to develop (he basic understanding ol Lhe decision aipport systoin of the ue-difizial
nitlligence for business ovganizution,

SOURSE CONTENTS:

UNIT 1 Management Information Systens: Bastes; System Concepls; Systen Entrapy, Subsystems — Basica,

Deromposition / Simplification; Systean Types; Value of nfornalion.

LNIT 2 Frame Works — Major Trends And Applications OF Informution Technology; System Anadysis &

Design: Systems Development Methodalogies — SDLC & Frototype Approach, Case Stedy,

LMIT 3 Managerial Degision Making @ Decision Basics; Decision Types; Celaanly, L Incerainky, Rask-" laking,

Diecizing Making Proccss; Froblem Sobving Techniques; 8% Overview,

UnIT 4 DES- Relevance/Senps/Characteristios/Capnbilities'Ceiiponents; DSE vis WIS DEME © Soumnces of

Lty - Dain FileDambase Bnviroament; Dem Models — Relsvance af Welational Data Base Seslgn in
L,

LIMIT 52 Ihalog Crenerdion System: User Interfacs, Lireplics, Menps, Forms; DSs (renerators, [DSS

Dhevelopment: Steps in Designing/Tdentification of Devision/, Building of DSSTnplemen tatiand
Performance Testing.

UHEME OF EXAMINATION:
“otal Marks Tremnal 20, Extérml 80) =100 Marks

*ATTERN FOR EXTERNAL EVALUATION:
ecA: (Shert Answers) 4 out of § g8 =32 Marks
ei B (Esmy Type and Cases) Joutof 3 3x16 =48 DMarks

Vi

i ol o e e

ESTED READINGS;

Keen, Peter G, W, : Decision Support System an Organisational Perspective Addison-Weszley Publication,
Theierauff, Robert I, Decision Suppart System for- effective planning — Prenlice Hall,

Krober, Dunald W, and Hugh. I. Watson Computer Based Information System MNew Yok

DavisL, Michuel W. A management approach- Macmillan Publishing Company, Prantice Hall, New Jersey.
Anirew P, Drecision Support System Enginnering Sage, Tohn Wiley & Sons, New York

Leod, Reymond Me JR Management information systems, Macmillan Publishing Cornpany, Mew Yorl .
‘Twban, Efrain Decizion Support & Expert Systems, Munagemenl Pesspective, Macmillan blishing

Company, Mew York.
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BARKATULLAH UNIVERSITY, BIIOPAL

Revised Svllabas for MBA (Full T Semesner-T1
With Bifect from Session 2019-20

“BUSINESS POLICY & STRATEGIC MANAGEMENT

COURSEND. Civa0] Max, Marks BCH
Min. Pass Marks - 12

COURSE OBJECTIVE :

Knowing aboul applied Sratepic Managemenl Frameworks & tools to anilvee, formulane & omplemant Strateg ies. To
develup strategic thinking about the direction, positioning & capahilities to achieve a  sustainable eompetiive
advantaze m bugiess,

COURSE CONTENTS:

UNIT 1 Business Policy & Strategic Management: Concept of Strateme Management, Concepr of Starateaic
Planning, Mission, Vision and Valies of a Business Organization, Importance of Business Folicy,
Types ol Policies, Corporates Culture,

UNIT 2 Environmestal Scanning: Extersal nnd linternal Environmental Scanning, Industry Analysis, Concepr of
Value Chain, Hesource Based View, Tho Industry Cyeles, 4P Steategy Concept and P arters
Competitive Made], SWOT Anialysis, Value Chain Coneepr,

UNIT 2, Streregy Formulation: Sitnational Amalysis, Corporate Strategy, Directional Strategy, Growth, Stalbality
and Rerenchment Steatepy, Levels of Strategy

UMIT S Steategy lmplementation: Implementation: Challempes, Risaurce Allocation, Desigy Thinkiag, Hol
Diceans Vs Blue Ccean Stratey, Business Maodel Immowvation, BOG Wiatrise, GEC Model,

UNIT & Stratepy Evaluation & Control; Messuring Performanice, Balanced Seore Card, Contingency Plamning,
Stratesy Auditing, Difference Betwoen Strategie Contral and Qperational Control,

SCHEME OF EXAMINATION:
Totel Marks Internal 20, External G0 =100 Marks

FATTERN FOR CXTERNAL EVALUATTON:

sec A: (Shert Answers) 4 out of & 428 =32 Muarks
iee B: (Essy Type and Cases) Ioutols 3%l =48 Marks
lext Boals:

1. Coneepls in Sirategic Minagement and Business Policy, by Wheelen, Hunger, Hoofiman, Bamfird — Pearson,

2. Biretegic Managemsnt ond Business Policy, by Avhar & Adeln Kazmi - Tam McGraw-Hill Publdshing
company Lid,

1. Sirategic Management Cancepls and Cases, by Fred David - PRI Leaming Private Timited.
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BARKATULLAH UNIVERSITY, BHOPAL

Bevisod Syliebus for MBA (Full Time) Semester-T1]
With Effect from Session 2015-20

MARKETING MANAGEMENT
“"CONSUMER BEHAVIOUR"

COURSE W0, Fa-| Max. Marlcs ;B
Min. Pass Marka : 52

COURSE DBIECTIVE:

This eourse introduces the student o the dynamics of corsumer behevier and it infleence an merketing activi lics,
This cawrse slso helps students in developing an unerstanding of neoples’ cansuniplion- reloted eliaviers an+l o
develop aud evaluate marketing stritesfes infended (v influsnce those hehiaviors,

COURSE CONTENTS:

LINIT 1, Introduction to Consitner Behaviowr, Consumer Belaviour i Mirksting Strategy, Consmmer
Involvement tnd Declsion Making,

LWIT 2- Information Bearch Process, Bvoluative Criteria and Decision  Riles, Copsamor Motivakion,

Information Processing and Consumer Perception. Concopt of Absolute Thresha Id Limit, Differeaial
threshold limit and Subliminal perception,

JNIT 3: Consumer Attitude Change; Inflnegee af Perscnality and Self Concept on Duying Behaviour, Mo-dels
of Attitudes: 171 Compunent Medel, Multi- Attribute Madel and Atiribution Thenry,

JNIT 4 Psychographics and Lifestyle; Reference Group Influencs; Diffusion of Trncvaton il Olpamiicon
Leadership Family Decision Making. Characteristics of Culture and their influense on Conswmer
Behaviour,

JNIT 5: Tndustrial Buying Behaviowr, Models of Consuamer Bchaviour; Consumer Behayiour Aundit; Consimer

Behavionr Studies in Tndia,

VCHEMF, OF EXAMINATION:
“otal Merks: {Internal 20, Extemal E0%= 100 Marks

*ATTERN FOR EXTERNAL EVALUATION:

tez At (Bhort Aniswers) 4outof & dxd =32 Murks
&2 B: (Essuy T'ype and Cases) 3 outof 5 xl6 =48 Marks
WIGGESTED READINGS:
1. Asssel, H. Consumer Bebaviour and Marketing Action, Ohio, South Westem,
<. Engle, 1F. etc. Consumer Bebuviour, Chicagn, Dryden Press,
3. Howard, Juhn A, ete. Consumer Behavioor in Markefing. Englewood Cliffs, New lersew, Prentice Hall Inc .
4. Hawking, D], Bte, Consumet Behavicur, Implications for Marketing Stratapy, Texas, Dusiness,
3. Muwen, John C. Consumer Belaviour, Now York, MacMillan,
6. Schiffman, L G and Kanuk, L T.. Consumer Behavivur, New Delhi, Prentice Hall Tndi
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BARKATULLAH UNIVERSITY, BHOPAL

Revised Syllabus for BBA (Full Time) Semester-111
With Effect from Session 2019-20

MARKETING MANAGEMENT
“ADYERTISING MANAGEMENT™

Course Mo, FSM - 2 Max Marks : B0

Min, Pass Murks : 32
COURSE OBJECTIVE:
The aim of the paper is to acquaint the students with concepts, technigues and aive experience i the epplicelion of
conezpts for developing an effective advertising programme.

COURSE CONTENTS:

LT 1 Introducticn o Advertizing : Inteeduction, functions of Advertising, Advertising and it =ole in
marketing process, Legal, Ethical & Secial aspeets of advertising, Rural advertisiog, lntespmted
Marketing Communication —role and importance.

LIWTT 2 Thearies & Coenlert of Advertising Theory of Cognitive Dissonancs, Stimulation of Prmary and
geleciive Demand , DAGMATR Approach 1o Setting Objectives, Advertising and Communication
Process of communication, Wilbur Schramm's Model Two step flow of communication,

LINTT 3: Elements & Planning of Advertisement: Building of Advertising Progromme — Campaivn Flsnging,
milvertising elements - Megsage, [Haadlines, Copy, Loge, Hlistration, Appeal, Lavout, Adveriising
Hudget, factors affecting sdvertising budpst

JNIT 4 Types of Media und Adverizing Agency: Advertising Media - Metning Types, Meadio Pl=nnina,
Mzdis Buying houses, Adverliving Agency Introduction, Uvarview of an Advertising A ey,
Depaniments of an Advertising Agency, Sclecden, Compensation and Appraisal of an Awitznicy,

ANIT 5; Bales Promotion: Natwre and Importance of Sales Promotion: Bale ln Marketing, Difference batwean

Sales Promotion and Advertising; Tools and Techniques of Sales Promotion; Trade Shows: Desiga-y
Sules Promaotion Compaigns

SCHEME OF EXAMINATION:
Total Marks: (Internsl 20, External 807 = 100 Madks

“ATTERN FOR EXTERNAL EVALUATION:

=eo A: (Shoet Answers) 4 putaf & 4x8 =32 Marks
rt: B (Essay Type and Cascs) 3outof 5 xlé =48 Marks
UGGESTED READINGS:

L. Asker, David A, ez, Advertising Management, New Dalhi, Prentice Fall of India.

Beleh, George E. and Beleh, Michael A. Introduction to Advertising and Promoticn 37 ed. Clicago, Train.
Berden, Willism H. Advertising New Yark, Wiley,

Klzppner, Otto. Advertising procedure. New: | Englewood Cliffs, New Jersey, Prentice Hall Ine.

Ogilvy, David Ogilvy on Advertising Loadon, Longman.

Sengupta, Subroto, Brand Positioning, Strategiss for Competitive Advaniages, Mew Delhi, Tats MeGrmw-Fill

Dublishing compay Lid,
\ Nf/ -
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BARKATULLAH UNIVERSITY, BHOPAL o
Syllabus for M EA__{LI.!J:I_'[LUM,:&'I}EEH—TIF
With Effect fiomq Session 201 8-20

FINANCIAL MANAGEMENT
“WORKING CAYITAL MANAGEMENT™

‘ourse Mo, ¥5F -2 Max Marls  BO

i Pass Marks : 32
WURSE OBJECTTVE:
e cowrse will znahle the shadent ta miatage activities in the srea of working eupital 1 an enterpriss and ols tha
Mdents to o wdvaree soudy i the Reid of Fmancinl-mansgeman! through demadled gnnlysiz of Financiai Alals eTate,

Guidity eiises, cash optimization, credis sualysis et The siideat will leary how fo apply sound techiinue far
Ianaging invaniony,

'TOREE COMTENTY,;
MIT 1: Principles of Working Capiral Management: Cencant apd Imimortones o Werkiong Crplut, Types of

Warkisy Capital, Determinonts of Warking Copisal, Principles of Wi reing Capital Wandziisems

Fohey, Estimating Working Capital Requirements,

BT 3 Moo Frosivables Manaoeiment: Mesming, Cost of Mamsiin Revebeubles; Factors influsne r, i

of Hevehvabies Fornmation and Execution of ("redit Foliy (Tradit Standarg, Creifie Ve

Dnszinel, Coliection Eiforts)

i

MIT 32 Managemsnt of Cashi-Morives af holding Cush, teitnayring Cosh Fiows Uik Mlanspanicor {4 b

Eweatrinant of Susplus Funds, Caloniatimr opositing oyele.

ST 4 Invsninry Masagoment: Meaniug and paturs of inventory, Furposs and bensfits of Holding fny ooy,
ivedory Management Tec hmiques - Determining Stock Levels and Suféty Stocks, BOQ. VEL wnd
ABC Aalvsis, Justin tima Inventory, Clssificaion & Codification mnd Valuation of Invonferies

T 54 Waorking Capilal Financing, Soures of Working Capital Finanes, Diecermining the Working ani ta!

Financing Mix, New Trends in Finmneing of Working Capitnl by Bapks.

TEEEME OF EXAMINATION: '
tal Marks: {Intemal 20, External 80 = 100 Marks

TTERN FOR EXTERNAL EVALUATION:

3 (Bhort Answess) 4 out of § ' B =32 Warke
3 B {Easay Type and Cazes) Joutof s 3xlb =48 Marks
GGESTED READINGS:
I, Bhalla, V.E: Working Capital Management: Text and Cases, Mow Velhi,'Anmol Pub (PyTrd.
i

Bhattacharya Hrshikosh, * Working Capital Managemes: Strataples and Techniquis™, PH[ Leamning Fat
Lad

J. Mishra Aril Rangrajan, Krish, “Working Capital Manageriert”, Execl Cnols, L e
4. Paudey LM, “Financial Maragement” Ninth Editian, Vilas Publizhing iTeuse.’ R i i

5 InPE.& Shas MY, “Flnancial Management & Polies”, ProntioefHall,

LR

“Chandrs Pragunna, “Financial Manazement-Theory & Fractics™. Tata MElirmne Hill

¥- -
4\ P



BARKATULLAH UNIVERSITY, BHOPAL
Revised Syllabus for MBA (Full Time} Samester-11]
With Effect from Session 2019-20
FINANCIAL MANAGEMENT
“SECURITY ANALYSIS AND INVESTMENT MANAGEMENT"

ourse Mo, FSE - I Muox Marks 20
Mm. Pags Marks ;32
OURSE QOBIECTIVE:
2 oljeslive of this course iz 10 inpact kpewledge W siudents regarding the thtary and practics of Sceority Analysis
i Investment Declsion Making Provess.

OURSE CONTENTS:
NIT | Tnvestment Calegories, Yarioos types o Invesiment Gptions ~Operations of Indian Stock Market,
b 1

Government  Securities; Non-Security Forms of Tnvestment: Real Estate Investment; Investiesnr
Ingtriments of the Maney Market,

SIT 3: Mechanics of Tnvesting; Markets and Hrokers; Investment Companies; Market Indices and Return,
Costof Investing in Securities, Listing of Securities.

SET anu:lﬂqn thearies of Fixed and income Secorities: valuation of Shires — Theorics,

gl 7 Stock mnﬂ:;lct Anulysis = Fundameutal sl Technicnl Approach, Efficient Marke Theary: Rec=ni
Developments in the Indian Stack mordet.

SHEME OF EXAMINATION:

ital Mlurks: {Internal 20, External 807 = 100 Marks

\TTERN FOR EXTERNAL EVALUATION:

e A [Shioet Answeers) 4 out of 8 ' dxd =32 Marks
€ B: (Fueay Type and Cases) 3 aut of 5 3x16 =48 Marks
IGGESTED READINGS:

L. Amiling, Frederic, Investment, Englewaod Cliffs, New Jersey, Prentice Flall Ine.

2. Bhalls, ¥ K Investment Management: Seeurity Analysis and Portfiolic Mansgement, Mew Dielhi, S Chand.

3. Fischer, Donald E. und Jordan, Ronald ], Seevrity Anzhysls and Portfolio Management, Mew Delhi Prenti ce
Hall of India.

4. Fuller, Russell J. and Farrell, Tames L, Madem investment and Security Analysis. New Yok, McGraw Hill,

5. Heigen, Bobort H. modem Investment Theory. Englewood Cliffs, Mew Teruey, Presitice Hall Ing,

.

Huang, Stanley 8.C. and randall, Moury R, Investment Analysis and Managenent. Londor, Allyn and baccon,
London.

7. Shurpe, William T, ete Investment, New Delhi, Prentice Hall of India,
8. Tnvestment Analysis and Management, Prassnna Chandra, Tala MeGraw-Hill Pub

: lishing company Ltd,
9. Invement Management, Preeti Singh, Himalaya Publication, Wew Delhi,

H—"'L-»-‘J
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BARKATULLAH UNIVERSITY, BHOPAIL,

Reviged Syllabus for MBA (Ful] Tina) Semester-[11
With Effect fram Sesslon 20159-20

HUMAN RESOURCE MANAGEMENT
“MANAGEMENT TRAINING AND DEVELOPMENT™

Jourse Mo, FRO-2 bax Marks il
: Min, Pazs Marks 32

TOURSE OBIECTIVE:

‘meining & development makes 4 signilieant contrilnticn at organizitional, group & individual leve] This Course
caches how to desips, implement and evalyate farmal erganizational learning experiences that improve empaloyees’
wrformains, skills, competencies, and knowledze and lend to the attnjument of orpanizational Numan ESn e
Bjectivis.

“OURSE CONTENTS:

UNIT . Training : Meaning of Truining and Development, Basic comecpts of training i en Olrzaniza lion,
Role, Respunsibiiities & Challenpes of Training managers,

LiMIT 2: Feaining Functions @ Organbation & Management of fraining Fumctions, Svatematic Appraach
e Treiing, Training process, Traiming Need Assessment - Contponents of Training Meed
Assessment (Organtzational, Tusk / Job Meeds and Person Advalvsis), Classilication of Trol ping
necids - Demoeratic nesds, Diagnostic needs, Compliangs nesds, Analytieal needs, Aciicn
Research,

LMIT 3 Process of Learming in Training: Instoictiomal Objectives & lesson Flanning - SE Tnstract] snal
Model, Lerming progess, Leaming Cibjeciives (33ART) Training Climate & Pedp gy

LNIT 2 Training Modules: Developing training mudules - Steps, Tmining methods & Techniques — On-
the-job & D the-job Training methods, Facilities planning {Space & Design). Training Aicis &
Training Communication,

UNIT 3 'lraining Evalustion: Principles, Criteria, Techniques, Tools, Levels & madels for Tnai:ning,;
Evaluation. Training & development in Iadia, Rui of training.
"HEMY OF EXAMINATION:

wal Marks: {Tnternal 20, External B0y = 100 Manks
\TTERN FOR EXTERNAL EVALUATION:

&AL (Short Answers) dout of § 458~ 32 Marks
o B: (Esaay Type and Cases) Joutof 5 Ixls =48 Marks
IGGESTED BOOKS:

L.

Hew to Plan & Design Training Program, Rae. Leslie, Gower Publishing Limited, Aldershot, United
Kingdom, -

Designing Delivaring Training, David Simmonds, Exee] Books New Delhi,

Training & Development, G. Pandu Naik, Exeel Boaks New Drelhi,

Training for Development all you noed o know” RIC. Setwm, Excel Books New Delhi,

Trrining for Develupment, Rolf P Lynton and Udal Pareek, ¥ istaar Publications (A Division of SAGE
Publications India Pt. Ltd, Naw Dealki,

Training & Dovelogment, Dr. B Janakitaman, p'hbf't_'shad by Biz.lsnnq MNew Dalhi.
Managing thie Training and Development Funetion, Allan D, Pepper, Gawer Publishing Limited, g ldore het,

Unitedt Elingdoen, k E o
' g
12 Ve
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BARKATULLAH UNIVERSITY, BHOPAL

Revised Syllabus for MBA (Full Time) Semester-1t]
i ct Session 2019-20

HUMAN RESOURCE MANAGEMENT
"MANAGEMENT OF INDUSTRIAL RELATIONS®

Course Mo, F30-1 bdan Marks 180

Min, Pags Marks ;32
COURSE OBJECTIVE:

['he primary obiective of industrial relations is 1o matatain and develop vood and healt

Iy eefations between cuployees
ind amployers or operatives and management. This course will enhanes the students' capsbility to understand the
wocess of managiog positive Industeial Relationship thersby help resolve conflict batween emplovess,

SOURSE CONTENTS:

UNIT 1. Indhstedal Relations: Significance, Objecrives, Scope, Approaches, Principles of good industnal relstons,
Role of State, Employers and the Unions in industrial relation.

UNIT 2 “Trade Unionism and Tndusteal Relaitons; Lahoor mavement. Trade union movement, Development of
trade umionism in Indiz, Fumctions and problems of trade unions, Legal  Framework of Tneiste izl
Relation,

WNIT 3 Industeial Disputes: Causes, Forms, Indistrial relations Mecheinism in organisation, Works cotmmitfes,
Concilistions, Voluntary arbitration,  Adjudization, Emplovee Discipline, Definiticn, Causes of
indiseipline, Code of condust, Grievance, Canses, Guidelines for sricvance hanalling,

MIT 4 Worker's Partivipetion in Manasement Meaning  Simmificance, Forms, Collective Bargaining,

Significance; Principles, Process, Growil and development, Campasilion and functions, Wage Policy
Objectives and Adminisleation,

INIT 5;  Employes health, safety and security: Significance, Programmes, Employes Counseling: Significance,
Types and Process, Coo (it management: Tyvpes of conflict episade, munsgement of confliel, Qualiey
circle; Dbjectives, Techniques, Employes relations & technological chay JEs

CHEME OF EXAMINATION:

ota] Marks: (Internal 20, Exterial 80) = 100 Marks

ATTERN FOR EXTERMNAL EVALUATION;

3¢ A: (Shert Answers) # vul of § g =32 Marks
s B; (Bsay Type and Cases) 3 out of 5 Ixl6 =48 Marks
UGGESTED READINGS

) Kochon, TA. & Kiz Henry, Collective Bargaining ard Industrial Reletions, Homewnod, Nlinois, Richurd Ty Irish
) Mamkeottam, K Trade Unienism, Wyth and Reality, Wew Delhi, Oxford University Press,

I Miland | R ete. The Future of Indosirial Belations, New Delhi, Sage Publication.

JPeople; T 8 & Radeers, G, Labour Institutions and Economic Development in Indis, Gensva, TLO,

) Ramasiamy, E. A, The Rayan Spinners the Strategic Management of Indusirial Relations, New Delhi, Oxford
lversity Press,

1 Virmani, B.R., Particlpative Manzgement vs. Collective Dargaining, New Dielhi, Vision Books.

) Webh, Sidney & Webh., Beatrice, Industrial Democracy, Melboume, Longmian. ’

FC.S, Vinkat Ratnam, Industrial Relations O fard, ﬁr._

| B.I2. Singh, Industrial Relations, Excel Booky

ey
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BARKATULLAH UNIVERSITY, BHOPAL
Syllabus fer MBA (Full Time) Semester-111
With Effect from Session 2019-20

BANKING AND FINANCIAL SERVICES MANAGEMENT
“MANAGEMENT OF BANKING AND INSURANCE INSTITUTIOMNS"

Joursg Mo, FSHE-1 Max hMarks : /0
Min. Pass Marks : 32

SOURSE CONTENTS:

UKIT 1:

Commercia! Banking, Ganking Operations, Regulatory and Legal Frumework, Commercial Bagk' =
Financiel Statements and Analysis. Other Lending Tnstittions.

LIMIT 2: Marketing and Distribotions Channels Risk Manszement, NPA Manageirenl, Asgsl Linkilii=y
Munagement, Managing Credit, and Liguidity & Interest rote risk, Managing Risk with loan Sales aned
Securitization

LNIT 3: Commercial Beonking, RRBI, Eegional Rural banks, Cocpearitive Credit, Development Banking,
Investment Banking, Plastic Mency, Modern Banking, Bencazssyranee,

LMIT 4:  Principle of lnsurance-Meaning & natire of insurance, rypes of Tnsurance, Regolatory framework o £
lnsurance Sector in India, Insurance Companies in India-LIC-working and Operaticus, GIC-working
end operalions, Insiranse sector reforms,

UNIT 5; Insolvency, Solvency Ralings and Solvency Repulations, Tnsurance Pricing, Compnercial lusurances
Contracts, Aulompbile Insurance, Life Insurance and Autics, Tetiremant planz, Socisl Security

CHEMIC OF EXAMINATION:

atal Marks: {Internal 20, External 09 = 100 Marks
ATTERN FOR EXTERNAL EVALUATION:

e A [Short Answers) 4 nut of § duk =313 %4urks
e B (Essuy Type and Cases) Foutof 5 316 =48 Marks
JGGESTED READINGS:

fyenger, V., Introduction to Banking, Fxeel Book Publication, Mew Diaihi.

Gulathi, N.C., Principles of Insurance Management, Excel Books Publication, New Delhi.

Vaughan, Fundamentals of Risk und Insuranee, Wiley India Fvi, Ltd,,

Skipper & Kwon, Risk Management and Insurance Perspectives in Global Economy, Wiley India Pye, Ltd,
Gurusamy, Banking Theory law & Practice Tata MeGrow-Hill Publishing Company Limited.

Life Insurance: Principles & Practice, Publisher Excel Buoks Publication.

(Fenere] Insurence: Principles & Practice, Publisher Excel Books Publication,

LT
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BARKATULLAH UNIVERSITY, BHOPAL
Revised Sy '

Db for MBA (Full Time) Semestar-111
Eﬁhwn
BANKING AND FINANCIAL SERVICES MANAGEMENT
“FINARCIAL PLANNING AND WEALTH MANAGEMENT™
Counrse Mo, FSB-2 M Marks .1

Min, Pass Marks o

COURSE OBRJECTIVE:
Finoncial Planniog snd Wealth Mammgement are the buze woedsd in the flnsnce ndusty & Is one of the moost
prostigious und well puid professions in the financiul services seotor. The Finnncial Advisars e Ehe Inlest bregc! off

profeaninanls worldwile who theouph ikeir owy enireprenenrial practices or while working with banks’ investu swont
1dvinory companivs propare finsncisl plans for their elients aid help them achieve their fimncial goals. This coesme

a<ips you to understend your fineacial gests and essise you in gruwing, managing and protecting your wealth wifl ; its

JNIT s Financial Planming Overview-define persoma! fincizl planning, wenlil masereeienl  Finan cia)
plinning Process. Concepls in exonomics and Finance.

TMIT 2: hmmﬁthanﬂﬁﬂuhm—ﬂﬁﬁm.nzﬁmﬂhﬂdl&gﬂjshﬁm frameweri,

Types of inserence produces:

T 32 Retrement Plemmingsmploves beacfits and supermnuation benefils, process, Proadden {unds and
pension sehemes, Regelaion

IMIT & Tealitnml vestment Phning fired mcoine instrmments, Mutos] Fund produces, sguity marlket,
Derivatives, Commoditivs, Real Fspates Altemutive Investment-zr, atigues, Hedps land, Wesith
Manapement Process, Kole of Wealth Manaper

MIT 5 Tmrwuanmmhhﬁwtm&mmnxumlmmam
Pinnoing-Ovorview, Process, methods.

CHEME OF EXAMINATION:
otal Marks: (Internal 20, Extornal 80) = 100 Marks

ATTERN FOR EXTERNAL EVALUATION:

# A (Short Answers) doutold 4x8 =32 Marks
= B;: (Essay Type and Cases) Joutefs Ixl6 =48 Marks
UGGESTED READINGS:

L Inmdnﬂ.lmmﬂumhll’hnnia; MIS Taxmann Pulication Pye.Lid,

4. Munaging and Marketing Financisl Servives, M/S Taxmans Pulication Pvt.Lid

3 Wealth Managemeat by S.Timathy Kochis, by CCH.a Wolters Kluwer Bustuess, W Peterson AVE,Chicagos.
LIgA, IL,

4 Wealth Magagement, The new nummmmw:mmlml India Publication Pvi
Lid, MNew Dielhi

5 Insurance Products{incliding pension peoducts), MVS Taxmann Pulication Pvi.Lid,

Mutual Fundu(Products & Services), MUS Texmann Pulleation P Lid,

Dun & Bradstreet, Wealth Management New Delhi-Tats Me Graw Hills Publication,

The handbook of atermative investment, Daerell R.Jobmar, Wiley Finnuee,

= e
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BARKATULLAH UNIVERSITY, BHOPAL
vized Svilabus for MBA (Full Time) Semescer-[11
- W?:E Eﬁu@ from Session 2019.2() i
RETAIL MANAGEMENT
“RETAIL CONCEPTS & PRACTICES”

Comrze Mo, FSR - 1 Max Marks B0

Min. Pags Marks @ 32
COURSE OBJECTIVE:

COURSE CONTENTS:

TINIT Introduction 1o Ketail Manageneni, tie cencept of Retiling, Econsmie significance of Retailing,
Mature, Seope, Functions of Relallers, Retal ling seenario in India.

HMIT 2: Indizn and Glohal Retqil Enviromment, the evelution of retail in Endis, the riss of the retpiler,
challenges and changes impacting rersi] developmenl in ndia,

LT 3- Retail Founats, Retail Models and theories of resi) developinent, tha Fature of retailing,

UNIT 4: Orgunization Designs and Strucisie in Retail, Humas Resource Management in Beomil,

LINIT 5: Space Monasenient, Factors Al fecting Store Location, Retil T rade Arex Analysis, Layeut and
Dresigm,

JCHEME OF EXAMINATION:
Cotal Biurks: (Tntemnal 20, Exteenal 80} = 100 Marks

*ATTERN FOR EXTWRNAL EVALUATION:

oo Az (Short Answers) 4 out ol § dxE =32 Marks :
o B: (Zesay Type and Cases) Joutofs IS AR Marks
UGGESTED READINGS:
*  Behiling Management Texi and Cases, Swapna Pradhan. Taty MeGraw-Hill Publishing comparyy Lid,
*  Renil Management, Suja Nair, Himalya Publishing House, |
*  Reniling Management, Michasl Levy, Barton Weitz and Ajay Pand it, Mectiraw Hill Education, i
*  Retil Managemenr, 4 Strategic Approach : Barry Berman and Joe] Evans, Prarson Education. f
*  Rewil Marketing Management, David Gilbert, Pearson Education,
*  Retil Management, Chetar Bajuj, Rajnish Tuii snd Nidhi v Srivastava, Oxford University Fress,
L]

Retiling Management, Vedmani, Gibson, Jaieo Bogks,
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RETATL AGEMENT
“MARKETING CONCEPTS IV RETAIL MANAGEMEMN T

Course Ny, FSR - 2 Mlax Marks b 11]
iMin. Pass Marks - 32

COURSE OBIECTIVE:

To Enable Studests i Understand the Relavais of Canceply of Marketing iy Regir

bfaneaement and ahog 0 Reglize
The Tmmncnmc:f‘ﬂuxtmnw Rl:i.'rrimallip Management in Retarling.

CDURSE CONTENTS:

LINTT | The Retail Macke Seamentation and jts benefits, Targited Marketing ¢ffons, Fositionimg dectiingg
and Consumer beluviaur jn retail marketing,

LN 2 Merchandize Management. activities of 1 Merchandiser, Ratai Mcrchan:ilsing Management Progass,
Evaloating Mercantils PerfGrmange,

TNIT 3; Supply Chain Management iy Retailing, Technology in Retail, B-Tuiling,

IMNIT 4 Retai] Mlarketing Mix, Ressi) Pricing policies e technmigues, Hetaf) Comiminieation mix, Role of

Advertising, Salss Fromotiog, Public Retationg snd Pessaial Selling i Reai ling

INIT 3 Clstomer Relationship Munagement, Butlding and Sustuinips Belationghip Manapeman)
Servicing the Retajl Cuslomer.

G R

THEME OF EXAMINATION:
ol Munrks: (intemal 20, External 80)= |0 Marks

\TTERN FOR EXTERNAL EVALUA TION:

T A (Shar Answers) 4 oor of § 4x%8 = 32 Murks
+B: (Bsay Typs and Cases) Fowt of § 316 =18 Marks
'GGESTED READINGS:

*  Rewiling Management Tex and Cases: Swapna Pradhag, Tata MeGiraw-Hi{| Publishing company Lid_
®  Renil Management :Suja Nair, Himihya Pubsligh ing House,

*  Retiling Management: Michac) Levy, Barton Waits gnd Ay Pandit, Tata MeGraw-kil Puhlishing sampany
Lid,

Retall Manaprment — 4 Strategic Approach @ Bamy Berman and Jug Evanz, Pearson Educstion,

Reto! Murketing Management: Thaiid Gilbert, Pearson Edvcation,

Eetail Management - Chegan Bajaj, Rajnish Toli god Midhi v Srivastayn, Oweford University Press.
Beualing Management — Vedmani, Gibson, feico Books,
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