BARKATULLAH UNIVERSITY BHOPAL

Revisad Syllubus e MBA (Full Time) Semester-I1
aw Session 201520

“ORGANISATIONAL BEHAVIOUR™

ot froum

Squrse Mo, CF: 201 Mg Marks : B0

Min, Pats Marks B
JOURSE ORJECTIVE :
Irgunisational bataviour provides the knowledge base understanding of behaviour within crganizations. OB equigs
tudent with tools o effectively manage individeals and groups within organisations and offors 3 better
ndurstanding of crganizaticnal cishure.

SOURNSE CONTENTS :

UMNIT §: Understunding Organizational behavioor: Levels of unalysis within OB - individual, goup and
organization; chalicnges snd opportunities for O8; relationship of OB with other Bzlds.
UNIT 2 Foundation of individual behaviour, lesming theories; Percepiion factos inflmcncing

Perception, Pessonality, Autitudes, JTob aatisfaction and Values.

T 3 Motivatioa: concept and process; Motivelion thearley Maslow, MoGregos, Hereberg,
Alderfon’s,  Vroom, Porier & Lowler and Hoguity decry: s Application in Orgamisanan;
Grirug: nabdre, Mepclions & development.

LINIT 4: COrganisational Culere & Climate; Ovganisational Conflicts Type, Causcs and Managyement;
Joharl Window and Transsctional Anslysis; Dmetional Intelligence; Knowledge Managgement;
Power & Politics; Negotiation,

LINIT 5: Organisational Changs: Forces for change: Resistunce to change; Managmg changs; Strosy;
f'mm“mnm Sm:rm“f Hm‘:tﬂmm. Cmmwﬂmmuu of Stress; Bumout: Cowsses snd

Lcadership: Theories, Loadership Exarmgl f

Effective Oeganientional Leadership in India R =

WCHEME OF EXAMINATION:
“otal Marla: (Tatemal 20, Exiemal 50) = |00 Marks

"ATTERN FOR EXTERNAL EVALUATION:;

vec. Al (Shorl Answers) Adomof 8 4uB =2 Marks.
iez. B: (Emay type & case) Joutof 5 Jxl6= 48 Marks.
IUGGESTED READINGS:

- Boren, LA, and Greeabeg. J, Behaviour in organization, Pearson,

“- Luthang, F., “Organizztional Behaviour™, Mew York, MeGraw Hill.

. Chandan, 1,, “Organizational Behaviour™, Vikas Publishing Houso Pv1, Lid.

- Udai Parcek, “Organizational Behaviour”,Oxford University Press.

- Robbins, 5.P., Judge, T. A mnd Sanghi, 8, Ovganisational Behaviour Dehil : Pesrson Education

- Khandwalla, P. N., Organization Design for excellence, new Delhi: Tata MeGraw Hill Publishing Comparyy 114,
"~ Davis, K Human Behariowr st werk, New Dicthl. Tats MeGraw Hill Publishing Company Lid,



BARKATULLAH UNIVERSITY, BHOPAL

Revised Syllabus for MBA (Full Time) Semestar-1]
Effect {i

*RESEARCH METHODOLOGY”

Course Nao. CP: 205 Il Marks =80

win, I"azs Marks : 32
COURSE OBJECTIVE:
To eqoip the students with the basic understanding of the research methedolagy and to provide an inszight
mie the application of modern analytics! tools and techniques for (e purpose of management decision
imaking.

COURSE CONTENTS:

UNIT I3 Inteoduction to Ressarch Metidology — Meaning, Ciieetives, Significance of Rescarch in
Management; Importance and scope of Bosearch Methodolugy,

UMNIT 2 Besesrch Process- Tiefining Research Problem; Setting of Iypothesis; Redeach Design -
Exploratory, Uescriplive and Experimental Research Drezipns,

UNIT 3. Sampling Design — Steps in Sampling Design; Criterin of Selecting a Sumpling Procedurs,
Characterstics of Good Sample Design; Types of Sample Design,

UNIT & Measuzment A Scaling: Questionnaie Design; Data Collection — Primary and Secondary
data; Observietional and  Suevey Methods; Processing of Daw — Ediimg, (Coding,
Classilication, Tabulation ol data,

UNITS:  Analysie and Report Writing — Sclection of Appropridle Statistical Techniques; Parametric
Test for Hypothesis testing — T-test, Chi — Snure test; Characteristics of Non parametric Test;
Dne = way ANOVA; Report writing.

SCHEME OF EXAMINATION:
Cotal Marks: (Internal 20, External 800 = 100 Marks

*ATTERN FOR EXTERNAL EVALUATION:

fec Ac (Short Angwers) 4outof § 48 =32 Marks
yee B (Essay Type and Cases) 3 oul of § Inle =48 Marks
HUGGESI'ED READINGS:
L. Kathari C.R.," Research Methodology®, Wishwa Prakashan,
2. Dwivedi R.8,, Research Methods in Behavioural Science’, Maemillian Publishing Company,
3. Zikmand W.0, Business Research Methods, Thomson, South-Westeen,

Gepta, 8.P. * Statistial Methods®, Sulten Chand, New Delhi,
Grelden, Biddle, Korea and karen D, Locje,' Camnpusing Quantitative Eeszarch®, Sape Publicati on,
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BARKATULLAH UNIVERSITY, BHOPAL

Revised Syllabug for MBA (Full Time) Semester-11
With Effect feam Sassion 2019220

“MARKETING MANAGEMENT”

Cowrse Mo, P 204 M Marks Ry

Mlin, Pass hderks 152
COURSE ORIDCTIVE:

Tae purpose of this course is m develop o enderstanding of the underlying comeapts, strategies and i=suse invalved in
the murketing of produets and servioes.

COURBE CONTENTS:

UNIT 1: Muture and acope of markering Introduction of Marleeting Mix and Importance - of Markeling  in
Business. The Marketing Environmenr azd Envirorment Scanning,

LINIT 2: Marketing Tnformation Svstem and Marketing Research, Understanding Consnmesr and Tndustriat
Muarkets, Market Sepmentilion, Targeting And Pozitioning,

UNIT 3 Product Decisions, Product Mix Produer Lils Cycle, Mew Product Developiernt, Branding a=n:
Packaging Decistons, Pricing Methods and Smategies, Promotion Mix, Adventising, Sales Promaticon,
Publizity and Personal Selling.

LHIT 4 Chamel Mansgement- Introduction, Meed of Marketing Channale, Types of Chunnel Membars, Coff ot
Maagement, Introduction of Supply Clhiain Management and Logistics,

LNIT 52 Fvatvation and Controb of Marketing Effarrs: New Issues in tlorketing Globallzation, LCorsunisri=m,
Green marketing, Legal issucs, Social Media Marketing & E-Commerce Marketing, Mirketing Ethizs

SCHEME DF EXAMINATION:
Total Murks: (Intemal 20, External 80% = 100 Marks

PATTERN FOR EXTERNAL EVALUATION:

Sec A (Short Answers) doutcfd dxB =32 Merks
Seo Br (Bssay Type and Cases) Joutofs Ixle =48 Marks
SUGGESTED READINGS:

1. Dnis, B. M, Markeling Classics; A Selection of Influential Articles Mew York, Tata MeGraw-TIi11 Publish-ing
Cotnpany Lid,

Kotler, Philip and Annsircng, G. * Prineiples of Marketing’, New Delhi, Prentice Hall of India,

Kotler, Fhilip and Marketing Management Analysis, Planning, Implementation and Conrol, Mew Delhi,
Prentice Hall of India.

Ramaswamy, V 5 and Namakomari | § Marleeting Management Planning Conrrol’, Mew Delhi MacMillan_
Stancon, William | Fundamentals of Marketing: New York McGraw Hill,

Meelamnegham, S. Marketing in India: Chscs and Eeadings Wew Delhi Vikas.

Sacena Hajan., MarksUng Management, Tate MeGraw-T1i] Publistiing company Ttd.

Sontakda C M, Maiketing Managemen,i Kalyani Publicaiton,
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BARKATULLAH UNIVERSITY, BHOPAL

Syllabus for MBA (Full Time) Semester-1
“FINANCIAL MANAGEMENT™
Courss No. OP: 203 Max Marks £ 1]
Min. Puss Marks ' 32

COURSE OBJECTIVL:

The pucpoase of this eourse lo acquaint the studenls with the broad fmmework of finascial decision-makimg in »
business unlt,

COURSE CONTENTS:
UNIT ) Aims soal Objectives of Fiupcil Msnagement; Fanction of Financial Mamigement- Concept, Do oy
Analyzin, Time Value of Monsy,

UNIT 2: Capital Budgering, Methods of Capital Budgeting. Tradiional Methods, Pay [ack Perivd, AKR,
Discounted Cash Flows, NPV, [l Profitabilicy Indox,

UNIT 3: Instrements of Loag Term Finance, Shnre Capital, Debeylusest Bonds, Hybrid Instrumesits, V- eshire
“apital

UNIT 4 Cost of Different soumes of Raising Capital, Weighted Average cost of Capital, Capital St ieture
Theaties and Optigum Cupital Stewcture, Levermee - Opersting Leversge, Fiyancial Leversige &
Combined Leverase.

LN 5 Liividemd Pulicy, Therles of Difviskeng Palioy, Managemerm of Woarklug Capitnl-iC as), Recenvahless s
leventory manitoement. En!:rmif-'mim:hg.

SCHEME OF EXAMINATION:
TwMﬂmmmEmmm- 100 Masks

PATTERN FOR EXTERNAL EVALUATION:

3¢ A (Short Answers) doutofE %8 =32 Murks
dec B: (Esmy Type sl Cases) 3 oot of 5 16 =48 Marks
?HGGETEDHR&DINGS:

« Hamypten, “Financin! Decision Ma + Englewood Cli MNew Jessey, Prentice [all Inc.
' Van m”;.?;. C. *Financial Mﬁm Folicy’, uﬁ' Dothi, Prentice Hall of India,

- Pandey L M., ‘Financial Munagement', Viles Publication.

» Kham & Jur, *Finnefal Management', Tata Mc Gruw Hill,

" Prmﬂhmdn,'ﬂnmﬁqihhw,TmHnﬂmmu.
.m:m-mmmn Kalyani Publication,
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BARKATULLAH UNIVERSITY, BHOPAL

Revised Syllabus for MBA (Full Time) Scmester-1]
With Effect from Session 2019-20

“HUMAN RESOURCE MANAGEMENT”

Course No, CP; 202 Max, Marks B {1)

Min. Paas Myrks: 32
COURSE OBJECTIVE:

"The olijective of the course is to teach the hasic principles of huwan resource menagrmeni--how an oresizlion
aequires, rewards, motivates, uses, and penerally manases i peopls effectively, In addition o providineg & hasic
lzgal and eonzepiual framework for managers; the course will intiedues the mandger o pragtices and

te chainues
firs evaluning performunse, structuring fovns, coaching aml menta

ring people in roday's Increasingly  complen

werkplace,
COURSE CONTENTS:

LNITY: Inraduction 10 HEM: Scope & Perspectives, Functions of HRM, HEM o the era of
Globalization, Technologieal Advancements zod Digitizatzen, Corporate Objectives jnd
Human Resource Plenning.

HNIT 2t Demond Foreeast of Human Resource, Human Rssboree Plannmg & Recruitmeat: areer
& Succession Plaming, Job Analysis, Raole Description, Methads of sanpower © Seprch,
Attracting and seleeling Human resource.

UNIT 3: Training & Develasment: Industion / Orientation & Secinlization — Py rpoee Sl Proedse,
Methads of Training aid Development, Systemaric Approach 1o ik,

LINTT 4: Appraismg  Personaal And Job  Performanes Appraisal & Potentin! Evalumstion —
Objectives, Process and Methods of Performance Appraisel, Job Evaluation Wage
Determination - Purpese and Methads,

UNIT 5: Industrial Relutions And Welfare: Employes Welfars - Objectives, Approaches and Ty pes,
Indusiriel Relstion - Objectives and Roles, Trade Union - Features, Chjectives, Structurs
ard Problems, Couses of Disputes, Dispute Resolufion & Grsvence Mana gewnent
Employves Empowermeant

SCHEME OF EXAMINATION:

Total Marks: (Tnternal 20, Extornal 80) = 100 Marks
PATTERN FOR EXTERNAL EVALUATION:

Set A: (Short Answers) 4 out ol 8 48 =132 Marks
Sec B (Bssay Type and Cazes) Joutofs Ixl6 =48 Marks
SUGGESTED BOOKS:

1. Human Resource Manzgement, Toha M Ivancevich, Tats MeGraw Hill Dducation Pvi, Led, New Ielhi

2. Human Resource and Personnel Management [Teat & Cases), K. Aswathappa, Tata MeGraw-Hill
Publishing Company, New Delhi,

3. Human Resource Management, Gary Dessler, Biju Varkkey. Pearson Publizatiogs.

. Human Resource Management, Biswajeot Pattanayak, PHI Learning Pet, Lid, New Delhi.

3. Human Resource Management [Text & Cazea), V 5P Rao, Excel Books, New Delhi,

b. Muanaging Human Besouree, B8, Dwivedi, Galotin Publishing Ltd,

by & s Ao



Revised Syllabus for MBA (Full Time) Semester-1y
With Effect from Session 2015-21)
“PROJECT MANAGEMENT>

Cotrse No, Op: 208 Marx Marks B0
Mz, Pass Marks « 32

COURSE OBJECTIVE:

Te Fmiliacizg the shudents with e fundamentn} rancepts and methods of Prijec Managemen - Selection,
Flinning, Budgriting, Bcheduling, Resourze allocation, Maonitoring and comtyal.

COURSE CONTENTS:
UMIT 1, Troject Managemene - Caneept any Defiattion, The Projeet Managemen: Life Cyele, Prosject
Selection and its pMadels,
UMIT2: Role of (he Fropes Manager, Selecting the Erajest Manager, Pruizel Organizaion t¥pes, Tha

Praject Team, Project Management Uffice (PMOR, Projest Planning

LUNIT 3 Project Implementtiog — Basic concepts of Budgeting and Cog Estimation, Sehedylin 2, Froject
Merward Construstion, Network Technigues: PERT and CPM, Projoc! Cras king
TINIT & Resource Alloeation — Bagie concepts of Rasaiince Allocation pa Resources Allaeatim Froblem,

Types of Resourees — Whark Resource, Material Resouree, Oy fReioureey: Besouree {ond

LI,
Resoinee Levelling

NI 52 Praject Monitoring — Basic Concept of Project monitoring ‘cyels - The Plﬂnning-f'vfunikiring.
Controlling Cycle, Project Contra] — Prirpose and t¥pes of contrg|

SCHEME o EXAMINATION:
Total Marks: (Intemal 20, Extemal 80) = 100 Marks

PATTERN oF EXTERANL EVALUATION:

Sec A (Short answer) 4 ond of § 4x8 =32 Marks
Sec B (Fasay type and case) 3 our of 5 %16 =48 Marks
REFERENCE, BOOKS:

L. Project Management: A Managerial Approach — Jack R, Meredith, Samue] 7. Mante], Ir, Wiley
Indiu Publication,

Z. Pmject Management: R, Panneerselvam, p. Senthilkuemar, PHT Leaming Pyt 1 ¢4
3

- Pmject Management: The Managerial Progess — Clifford F. Gray, Erik W - Larson, Tata MéGraw-
Hill Publishing company Lid,

4. Textbook of Project Managemen, p. Gopalakrishinan, VL Ramamoorthy, MaeMillan Publieation,
(AP
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